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onof\%«:@em | Midcore players
want accurate

y n\\

' renderings of
In-game art
styles.

~

perform as well as actual gameplay assets. Art styles that misrepresent actual

E% It's tempting to use stylized illustrations to draw attention. But they do not
user experience are a turnoff.

Players want to know what to expect when they download the game. Using the
in-game art style in the ad will attract higher-value users who are more likely to
engage.

@ When designing interstitial ads, try to show variation. In our experience, users
are drawn to the level-up and customization elements of the game.
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Pair top products with a white or simple
background on your banner ad.

In e-commerce ads, your goal is to draw the eye directly to the product.

% Highlight your products with minimal text and a clean design. Mimic Ul
that’s familiar—the App Store for example. This is more likely to draw
clicks.

highly-branded banners are easily ignored as ads. Lifestyle images can

% Try to steer clear of anything too busy. We found that colorful,
also be difficult to interpret in the limited space.
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INSTALL

|Z| Streaming
App

pr—

Stream now with this Streaming App

Unlike in social media marketing, photographs and lifestyle images do not
work well as interstitial ads. Your audience wants to see Ul in action. For

% example, if you're a streaming app, show what it looks like when a user is
scrolling through titles in different genres. This casts a wider net in terms
of user preference and makes your app seem easy to use.

When showing your UX, avoid showing devices or any unnecessary
details. Keep the design simple and clean. This will nudge your user
toward a conversion.
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